Marian St. Laurent e StudioLab ¢ Cultural research and strategy guides for partner and team TAFs
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Cultural and historical research can produce keener insights, innovations, and implementation of storytelling and
innovation strategies. In these exercises, teams research and develop two style guides: one with concrete strategies
for partner brands, the other with speculative strategies for Cornell designers. We will bundle these respective
strategies as TAFs or thought-action figurations that capture form and process of our critical design process.

Prompt: Use Canvas, WP or another tool to create two cultural strategy guides using relevant tools and approaches.

Cultural strategy for multimarket brand development Cultural strategy for product/service/content
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Time based analysis of cultural developments (RDE) Cultural strategy - tactical vs. exploratory applications
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Combine Prof. St. Laurent’s tools and methods with StudioLab’s CAT, UX and DT design frames, while building bridges
across the three ecologies of self, society, and world for both your partner and yourself.

Schedule Draft guides due: 3/22 Deliverables due: 3/29



